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1 | d2 DMN10020 W.MH| =L A X 2} Wealth Management Business Strategy |2 A0l L X| M E 5t o} 3.0 3.0 0.0 1
2 | ™3 DMN10003 SHAMEEN 4 FX} Equity Market Analysis and Investment |2l A0jL|{X|H E5ta} 3.0 3.0 0.0 1
3| s DMN10019 TR A Aled oA Financial Planning Practice Case Study [&l A0 L X|H E 5t} 3.0 3.0 0.0 1
4 | M3 DMN10018 SEMA Y ASMA Retirement and Estate Planning AL X|HE St} 3.0 3.0 0.0 1
5|82 DMN10017 XA Investment Planning A oL X|H Estn} 3.0 3.0 0.0 1

o O MM S 2 Ol HE A Principle of Financial Planning and Real|g st
6| M2 DMN10016 MELHAE L ESAMA Estate Planning 2 Ao X|HE ST} 3.0 3.0 0.0 1
7 | ®z DMN10015 9lsl el ot B A Risk Management and Insurance U AofU x| E 8k} 3.0 | 3.0 | 0.0 1
8 | ®= DMN10012 WM Ao|Lt Seminar of Wealth Management AL X|HE St} 3.0 3.0 0.0 1
9 | M= DMN10011 WM KpAHA A Wealth Management Portfolio Y A0jL| X|HE St} 3.0 3.0 0.0 1
10| d= DMN10009 2SR Real Estate Investment 2 AjL| X|H E St} 3.0 3.0 0.0 1
11| d2 DMN10006 MZAEA Tax Planning Ao X|HESHD} 3.0 3.0 0.0 1
12| xz DMN10004 WM O & 2k Wealth Management Marketing QU A0l L X|H E 5t} 30 30 0.0 1
—° Strategies : : :

13| ®=3 DMN10026 IHREHE Y FAHA Customer Type of Financial Planning  |[®lA 0L X|H E &t} 3.0 3.0 0.0 1
14 | M= DMN10025 AH| XY Ef Al o+ Case study of behavior consumers A oL X|H Estn} 3.0 3.0 0.0 1
15| d2 DMN10024 AJOff Rppkaf -2 Life cycle wealth allocation Ao X|H Estn} 3.0 3.0 0.0 1
16 N DMN10022 °H9| KH EIM71| A|—E1[0=i:|-'- Foreign Financial Planning practice $J|ADHL|X| Esl»jl_|. 3.0 3.0 0.0 9
17 | ®=z DMN10051 FEA |2 Asset Management Ao X|HE St} 3.0 3.0 0.0 1
18| M=z DMN10050 HOo|E{2AMutH= Data Analysis in Real Estate Y A0fL| X|HE St} 3.0 3.0 0.0 1
19| ®ds DMN10049 zH el o|al eF Xpatztz| Bond and Asset Management Y Ao X|H E5tn} 3.0 3.0 0.0 1
20| ®&2 DMN10048 AT =AtEHE Research Methodology AL X|HEStD} 3.0 3.0 0.0 1
21 | ™3 DMN10021 NI EAMER Financial Derivatives YA X|HESD} 3.0 3.0 0.0 1
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1| &2 DMN10150 o AT LA G Media Research and Practice BHAMu|AZ A 5tn} 3.0 3.0 0.0 1
2 | ™3 DMN10042 Zetala| st Development Psychology BAMu|AZH A 5tn} 3.0 3.0 0.0 1
3| ®d= DMN10103 olsae|xetgot Art Therapy Mental Health Care HAMu|AZA A5t} 3.0 3.0 0.0 1
4 | ®F DMN10104 DHIXHSE AT Study on Consumer Behavior BHAMU|AZ S50} 3.0 3.0 0.0 1
5| & DMN10149 HAWFE Health Education HAMH[AAZ AF D} 3.0 3.0 0.0 1
6 | ®d= DMN10147 HANSZAIEHE Health Education Survey Methodology |Z71AMH|AZ dsta} 3.0 3.0 0.0 1
7| ds DMN10146 HANSYHE Health Education Methodology HAMu|AZA A 5tn} 3.0 3.0 0.0 1
8 | M3 DMN10145 ol £Mz2| 5t Anatomical Physiology HAMH| AA A ST} 3.0 3.0 0.0 1
9 | d=3 DMN10038 SHeEd Integrate Strategic Management HAMH|AA G S} 3.0 3.0 0.0 1
10| ®& DMN10036 o & o4 7+ Media Study HAMH|AZA G50} 3.0 3.0 0.0 1
11| ™83 DMN10027 25t Health Care HAMH[AA G} 3.0 3.0 0.0 1
12| ®3 DMN10127 HAE Negotiation BAME|AZ A5t} 3.0 3.0 0.0 1
13| = DMN10126 AHoHE Silver marketing HAMH|AZA G S} 3.0 3.0 0.0 1
14| ®=3 DMN10125 ICTRt= M| S A ICT&International Trade HAMH[AAZ AF D} 3.0 3.0 0.0 1
15| ®3 DMN10124 SHYHEATE} Trade Strategy HAMH[AA G} 3.0 3.0 0.0 1
16| &2 DMN10122 HAME|AZAGAL AT Case Study for Global Business BAMHAZ G S} 3.0 3.0 0.0 1
17| ®3 DMN10119 HHAo M Healthcare Laws HAMu|AZA A5t} 3.0 3.0 0.0 1
18| ®& DMN10116 Zojotsolsx & Art therapy for children with Disabilities |=Z1A{H| A2 5t} 3.0 3.0 0.0 1
19| ®3 DMN10111 olAt A2l &t Abnormal Psychology HAMH|AZA G50} 3.0 3.0 0.0 1
20| M3 DMN10109 olsx|28l& Introduction to Art therapy counseling |27 Mb|AZ A stn} 3.0 3.0 0.0 1
21 | 83 DMN10144 e Food Hygiene BHAME| ARG ST} 3.0 3.0 0.0 1
22| M= DMN10143 HAZ2 24 argim ) Breovgerlgr%rgent and Evaluation of Health S MH|AZ e stT} 30 30 00 1
23| ®=3 DMN10141 HLEH I Health Measurement & Diagnosis EAMu|AH A5t} 3.0 3.0 0.0 1
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24 | M&Z DMN10137 =N Eta PSESES] Art therapy Fieldwork HAME| ARG S} 3.0 3.0 0.0 1
25| A&z DMN10134 O|&x|Z2AR AT Case study of art therapy BAMH|AZA G S 3.0 3.0 0.0 1
26| ®= DMN10133 Fcho|sx= Group art therapy HHME|AA A S} 3.0 3.0 0.0 1
27 | ®= DMN10130 of obE 2] o] 3 understanding of children with special | 21 xju| 224 of 2tz 30 | 30 | 00 1
28 | ®& DMN10129 SAEk T Study on International business strategy| =21 AMe| A2 st} 3.0 3.0 0.0 1
29| M& DMN10128 PRl Finace Management BAMH|AA G St} 3.0 3.0 0.0 1
400402 A=l AFO4CHOI 1
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1| &3 DMN00042 E52l82/0] Poong—Soo Interior FSotEtnt 3.0 3.0 0.0 1
2 | ®2 DMNOQ0001 SESoEE Principles of Real Estate Studies FEokstnt 3.0 3.0 0.0 1
3| ®= DMN00041 REMAE Quantative Method in Real Estate 2= A 30 | 30 | 00 1
4 | dz DMN00040 Efolpu e Rescarch Methodology on Poong=500 |.a & atstay 30 | 3.0 | 0.0 1
5| ™3 DMN00036 AX MHZTAT Location of Feng—shui study FSArEtn; 3.0 3.0 0.0 1
6 | ®d= DMNO00015 Esa3doeE Real Estate Public Sale Auction FE kst 3.0 3.0 0.0 1
7| ds DMNO00014 ESAMYME Real Estate Policies FESekstn 3.0 3.0 0.0 1
8 | d= DMN00013 FsdEIE Real Estate Appraisal FS4kstn; 3.0 3.0 0.0 1
9 | d3 DMNO00011 ESAZAEHE Real Estate Research Methodology FSokEtn) 3.0 3.0 0.0 1
10| &3 DMNO00010 ESiousE Real Estate Development FS4rEkn; 3.0 3.0 0.0 1
11| ®d2 DMNO00008 SESHZAME Real Estate Taxes FE kst 3.0 3.0 0.0 1
12| ®3 DMN00007 s ol S AN LAl 4 7 [hterational Case Study of Real Estale | g prsta} 30 | 30 | 00 1
13| &= DMNO00006 2SaE8E Real Estate Finance FSokEtn; 3.0 3.0 0.0 1
14| d3 DMN00005 SSoAME Real Estate Consulting FSArEtn; 3.0 3.0 0.0 1
15| &3 DMNO0004 STHESUHHEE International Real Estate Law fSoketn; 3.0 3.0 0.0 1
16| ®&2 DMNO00003 SRHESMEXE Global Real Estate Investment FESokstnt 3.0 3.0 0.0 1
17 | ®=2 DMNO00002 S E Real Estate Economics FSokEtn) 3.0 3.0 0.0 1
18| M= DMNO0055 FE M| stAofL} fﬂiﬂgﬂ%fgithe Real Estate and B ALStD) 3.0 3.0 0.0 1
19| mMz DMNO0054 BE Al p|SFAL 1T %A?/(S)ir?gtggly on the Real Estate and 2= Absta) 30 30 0.0 ;
20| M= DMNO00053 SESAEEME Real Estate Markets Analysis FES kst 3.0 3.0 0.0 1
21 | 83 DMNO00052 FS3H Real Estate Law FSokEtn; 3.0 3.0 0.0 1
22 | Mz DMN0005 PEMAEE e Fncile of Real Estate B= Absta) 30 | 30 | 0.0 1
23| M3 DMN00034 SSMEFAT Real Estate and Feng—shui FS4rEtn; 3.0 3.0 0.0 1
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EE
1 = DMN15057 IMCEZHE IMC&Brand 7|HE Y e &t 3.0 3.0 0.0 1
2 | dz DMN15040 GRS SR L P NERE, D oee Syl b and Franchiss 7l el st 30 | 30 | 00 | 1
3| &3 DMN15023 T ELA AP ae| Mlofut Fitness business management seminar | 7|2 4 & t2| &t} 3.0 3.0 0.0 1
4 | ME DMN15022 AOLE A7 0] Ho|L} Smart healthcare seminar 7|dAd g el et 3.0 3.0 0.0 1
5 | dz DMN15021 EEUA 3 AB|A i Faness convergence service 7l ma| st 30 | 30 | 00 1
6| &3 DMN15020 LEUA MY APt Fitness industry management strategy |71 & 22| &tz} 3.0 3.0 0.0 1
7| HE DMN15019 TELA At A Finess industry and policy A g el st} 3.0 3.0 0.0 1
8 | =2 DMN15012 Field Study Field Study 7| H A ele| st} 3.0 3.0 0.0 1
9 | d=3 DMN15010 International Business International Business 7|dAd g el st 3.0 3.0 0.0 1
10| &3 DMN15041 L EUAAMYZHIE Fitness Facilities and Equipment Theory|7 | 2 & 2t2| tz} 3.0 3.0 0.0 1
1| ™3 DMDMNOO01 3| 22| Accounting management 7l d g el st 3.0 3.0 0.0 1
12| ®3 DMN15039 mEUACTESESY riiness ICT Convergence Special 7oy 24 ot pia) 2t} 3.0 | 80 | 00 | 1
13| = DMN15006 MISZz| MIS management 7|dAd g el st 3.0 3.0 0.0 1
14| @3 DMN15004 o E 22| Marketing management PP e el i 3.0 3.0 0.0 1
15| &3 DMN15003 QlALztz| Personnel management 7|Hdd g el st 3.0 3.0 0.0 1
16| &2 DMN15002 Wl Financial management el s Rl el et 3.0 3.0 0.0 1
17 | ®3 DMN15024 T EYA MAKE 7| Moju} Fitness new business planning seminar |71 4 22| stn} 3.0 3.0 0.0 1
18| ®z DMN15038 T EUAAIZEN T 2| s et Analysis and Financial |5 o1 24 o4 ata) s} 30 | 30 | 00 1
19| a3 DMN15037 RS (L ESER Fmess Coptent Planning and dEELEEE 3.0 | 30 | 00 | 1
20| M= DMN15036 SEI A DL ELA Boutique Industry and Fitness 7|Hdd g el st} 3.0 3.0 0.0 1
21| &=z DMN15035 I| E L| AEntrepreneurship Fitness Entrepreneurship 7| d 2| =tmt 3.0 3.0 0.0 1
22 | M3 DMN15034 L ELALNHXHSE Fitness Consumer Behaviorism 7|dEd g el et 3.0 3.0 0.0 1
23| mz DMN15033 T E LA AN AR UMK B e e e anzation and 7)1 o1 pia) st} 30 | 30 | 00 1
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24 | M3 DMN15032 o Ev{Aniz Eo|2nHA | Fitness Marketing Theory and Practice |71&Z& < &2/ st} 3.0 3.0 0.0 1
25| x3 DMN15031 alef o|Ef ofm| EL A T e Do and Fiinoas Market 7l el st 30 | 30 | 00 | 1
26| x3 DMN15030 “loleiotuELan A sate) B0 Dala ang Fitness Gustomer EEEECEE 3.0 | 30 | 00 | 1
27 | ®Z DMN15025 aqastsE2 General Mangagement Theory 7|9 dd 2z | stot 3.0 3.0 0.0 1

= I E L| AAH| ALC] Klo] Tl = 24 = Z1sl &z itness Service Design and Brand of 74 od ba| 5+
28 | ®& DMN15042 I EL|AAMH|AL] I.I_IJ_I'_LH_ORFJ_‘EnhanCGmeI”I’[ Strategies 7|9 dd 2zl stnt 3.0 3.0 0.0 1
29| A& DMN15056 H| =L AO{HZ|E A Business Analytics I 7|y dd ae| gtat 3.0 3.0 0.0 1
30| &= DMN15055 H =LA HE|E A Business Analytics | 7|14 ate| &tnt 3.0 3.0 0.0 1
Mz S5l0s SIS 3 Xl gt Arts and Cultural Convergence P

31| d®2 DMN15054 Zotol=s U RHE =Y Education Contents Planning 7| dd 2e| stmt 3.0 3.0 0.0 1
32| M= DMN15053 CIE{ME| 2R3l 2H =T|2 Interactive Cultural Contents Planning |71 24 22| &tof 3.0 3.0 0.0 1
33| ®M&z DMN15052 ZEEE =d| =L AN EE Cultural Contents Business Strategy |71 4 &t2| st} 3.0 3.0 0.0 1
34| M3 DMN15051 ZEZEMEEA Trend Analysis of Contents 7| d 22| stat 3.0 3.0 0.0 1
35| d= DMN15050 st =oAHE Arts & Culture Marketing 7| d 2| =tmt 3.0 3.0 0.0 1
36| ®= DMN15049 2slolsyM UMY E Arts & Culture Policy and Administration7 | 2 & 22| &tof 3.0 3.0 0.0 1
37| ™3 DMN15048 T ELATHHZ Fitness Research Methodology |l 7| A nle| &ta} 3.0 3.0 0.0 1
38| ®= DMN15047 T EHAHTYHE Fitness Research Methodology | 7|4 ate| &tat 3.0 3.0 0.0 1
39| ®d= DMN15046 T EL{A M S EM oLt Fitness Industry Field Seminar 7|4 ate| &tnt 3.0 3.0 0.0 1
40| m3 DMN15045 gy anetuaiolg Mol (Slopal Fitness Industry Benchmarking 5|01 2404 aia | spay 3.0 | 80 | 00 | 1
41| ™3 DMN15044 T E| L AL IE M| Fitness Industry Internship I 7|9 A ae| stof 3.0 3.0 0.0 1
42 | M= DMN15043 T B[ A M QI M) Fitness Industry Internship | 7| dd ate| stat 3.0 3.0 0.0 1
43| M3 DMN15059 AL Start-up & Entrepreneurship 7| d 22| stat 3.0 3.0 0.0 1
44 | M= DMN15058 A ELE Y ZlEntrepreneurship Startup and Entrupreneurship 7| d 2| =tmt 3.0 3.0 0.0 1
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